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n 2021, Peru celebrates 200 years of in-
dependence. Since then, the country
has emerged as a regional economic 

force, having experienced annual growth rates 
above 5% from 2002 to 2013. From 2014 to 
2019, growth slowed to around 3% per year, a 
result of low international commodities pric-
es. Peru, however, was well equipped to man-
age what could otherwise have been described 
as a crisis, thanks to some nimble fiscal ma-
neuvering. That was coupled with the coming 
online of new mining projects, which saw the 
current account deficit slashed to just 1.5% in 
2019.

The last year, however, encompassing a 
large portion of 2020, has wreaked havoc 
across Latin America and led to a decline in 
GDP of over 17% in Peru in 1H2020. Peruvian 
households were affected particularly badly. 
As the world inches out of lockdown, Peru’s 
government is tasked with ensuring shared 
prosperity and an economy better capable of 
withstanding external shocks.

This special report, launching in a bicenten-
nial year, features interviews with top business 

and social leaders from across the economy, 
aiming to gauge their optimism at a time of 
unprecedented challenges. It also examines 
the impact of the current political cycle, as well 
as the niche sectors that could offer long-term 
benefits to the national economy, including 
medical cannabis, for which Latin America is 
emerging as a global frontrunner. 

Digitalization was also in the foreground of 
every discussion we held during the prepa-
ration of this report, thrust into the spotlight 
due to COVID-19. Luis Torres Paz, Former 
Executive President at PROMPERÚ, told The 
Business Year that “COVID-19 has accelerated 
the digital transformation that was started a 
few years ago, which is why we could continue 
with international promotion activities, de-
spite the global conjuncture,” thus summing 
up a message of resiliency that we heard from 
so many sections of the economy.

It is our hope that this special report form 
both an important snapshot of the Peruvian 
economy, as well as a looking glass to the near 
future, beyond COVID-19, when the country 
once again hopes to shine. ✖
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6 Peru Bicentenary Special Report

I N T E R V I E W

Luis  Torres Paz  
F O R M E R  E X E C U T I V E  P R E S I D E N T,
P R O M P E R Ú

How would you assess your experience with digi-
tal transformation in light of COVID-19, and what is 
PROMPERÚ’s future strategy in this regard?
COVID-19 has accelerated the digital transforma-
tion that was started a few years ago, which is why 
we could continue with international promotion 
activities, despite the global conjuncture. There-
fore, PROMPERÚ decided to further improve its 
digital environment; indeed, our main services 
are now digital. First, we promoted the virtual 
implementation of business rounds, where 1,296 
exporters and international buyers participated 
in 27 activities among the food, clothing, manu-
facturing, services, and fishing industries. This 
strategy resulted in 2,927 digital business ap-
pointments. PROMPERÚ has an ambitious future 
strategy with four main projects: the internation-
al promotion of the Peru Marketplace, a digital 
channel that gathers the best Peruvian exports on 
offer; the extension of the e-commerce program 
to boost the participation of more exporters in 
marketplaces around the world; the implemen-
tation of an institutional CRM to build loyalty 
among our clients that use specialized services; 
and the automation of information and service 
management to improve our internal processes 
through innovative technologies such as big data, 
blockchain, and AI.

What is your outlook on the export potential of Peru’s 
superfoods, promoted under PROMPERÚ’s Superfoods 
Peru brand?
Peruvian agro-exports have great potential; be-
sides being one of the most important interna-
tional suppliers of several commercially known 
products such as blueberries, grapes, citrus spe-
cies, avocados, asparagus, mangoes, fish prod-
ucts, and similar, it has many other products still 
little known in the world that could also promote 
a healthy lifestyle. Some examples are lucuma, 
an extraordinary natural energizer rich in nia-
cin that helps the nervous system; goldenberry, 
which contains antioxidants, vitamins A and C, 
phosphorus, and potassium that help delay cel-
lular aging and improve the performance of car-
diovascular functions; yacón, recommended for 

hypocaloric and diabetic diets because its con-
sumption promotes the absorption of glucose in 
the peripheral tissues and improves the sensitiv-
ity of insulin; and sacha inchi, which contains an 
important source of omega 3, 6, and 9 and can 
help reduce the amount of triglycerides and oth-
er fats produced in the liver, among others. The 
world is now significantly more conscious of the 
importance of strengthening our immune sys-
tems, leading a healthy lifestyle, and adopting a 
preventive attitude. Superfoods are a key part of 
our overall health and well-being. Our brand Su-
per Foods Peru seeks to contribute to a healthy 
lifestyle and plays an important role in promoting 
our exports, as well as connecting with our inter-
national audience. A clear example of this is the 
Program of Licensees of Country Brand and Sec-
torial Brands that PROMPERÚ has created, where 
we invite international companies and interna-
tional brands that commercialize Peruvian prod-
ucts around the world to use our sectorial brands 
in their products; we invite those interested in 
licensing the use of these sectorial brands to con-
nect with us via marcapais@promperu.gob.pe.

What are PROMPERÚ’s priorities and goals for 2021?
Our purpose is to significantly contribute to the 
recovery of exports, tourism, and business invest-
ments to generate employment that Peru needs 
and to promote our exportable offer, magnificent 
experiences in tourism, and investment oppor-
tunities in our country for our business partners. 
Peru continues to be a leader in high-end tour-
ism due to its unique cultural heritage, biodiver-
sity and gastronomy, as well as its geographical 
conditions, being an Amazonian and sustainable 
country. Companies and financial groups from 
abroad are increasingly interested in our export-
able offers and motivating business investment 
opportunities. In 2021, the year of the Bicenten-
nial of Peru, we want to ensure biosecurity in our 
cities for national and international tourism, pro-
mote the perception of Peru as a destination for 
foreign direct investment, and be the Best Agen-
cy in Latin America for UN’s International Trade 
Center’s TPO Benchmark. ✖

BIO 

Luis Torres Paz is an 
industrial engineer from 
Universidad Mayor de San 
Marcos and an international 
business administrator for 
The Association of Peruvian 
Exporters Foreign Trade 
School. He also holds an 
MBA with a specialization 
in marketing services from 
Universidad del Pacifico. He was 
previously general manager 
of the National Council of 
Users of the International 
Physical Distribution System 
of Goods (CONUDFI) and was 
a consultant for the Exports 
Association, CONFIEP, 
and several other Peruvian 
enterprises. In the public sector, 
he was previously foreign trade 
development national director, 
exporting culture national 
director, regional development 
national director, and director 
free zones at the Ministry of 
Foreign Trade and Tourism.

 

Peru holds 
Safe Travels 
certification 
from The 
World Travel & 
Tourism Council 
(WTTC)

 

Hosted some 
3,000 virtual 
business 
meetings 
between 
exporters and 
international 
buyers in 2020

STRATEGIC 
growth

PROMPERÚ works to boost exports, 
develop tourism, and attract more 
investment to generate further growth 
in the country.
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THE WAR OF INDEPENDENCE from Spain that ran 
from 1811-1826 spanned 15 years. Longer, numeri-
cally by one, than the full name of its greatest archi-
tect of victory, Simón José Antonio de la Santísima 
Trinidad Bolívar y Palacios Ponte-Andrade y Blan-
co, better known as El Libertador, or simply Simón 
Bolívar. This year, the vibrant nation of around 32 
million people celebrates the bicentenary of inde-
pendence on July 28, 2021. Yet, celebrations in one 
form or another will continue through the bicen-
tennial period until 2024, the 200th anniversary of 
victory in the Battle of Ayacucho. 

A SHARED IDENTITY
Details of this decisive battle that cemented Pe-
ruvian independence, and indeed also heralded 
independence for other South American nations, 
may not be fresh in the public imagination. But an 
urgent sense of starting afresh certainly is. Not least 
given the seismic nature of state politics that has left 
deep fissures in public trust in governance. After all, 
fundamentally significant dates like independence 
have an almost talismanic quality, suggesting the 
opportunity for renewal, moral stocktaking, and re-
vival of core beliefs. Small wonder then, that Peru’s 
Bicentennial Commemoration Agenda—concrete 
targets and projects aside—represents a resetting of 
the moral compass and a revitalized sense of being 
Peruvian. This requires the celebration of contribu-
tions made by all the nation’s constituent groups, 
notably indigenous and Afro-Peruvian peoples. Ac-
cordingly, the state has invited Peruvians to mobi-
lize as one to “imagine, make, and celebrate” their 
identity as one.

BICENTENNIAL TARGETS 
The targets are varied and ambitious, with the 
promise of yielding real-world economic advantage 
long after the fireworks have fallen silent. They in-
clude Peru’s entry to the Organization for Econom-
ic Cooperation and Development (OECD). Peru has 
already been in the World Trade Organization since 
1995 and the Asia Pacific Economic Cooperation 
(APEC) forum since 1998. In 2011, together with 
Chile, Colombia, and Mexico, it formed the Pacific 
Alliance and is also a member country of the Lat-
in American Integration Association (ALADI) and 

a State Member of the Southern Common Market 
(MERCOSUR). Bicentennial targets also include a 
15% reduction of poverty—food security and nu-
trition being key objectives—and up to 60% in the 
informal economy, as well as zero deforestation, 
5.1 million tourist arrivals in 2021, teaching English 
from primary education, and transforming Lima 
into the regional capital of cuisine. 

CONCRETE CELEBRATIONS
Officially, Peru predicts a 10% rise in GDP this year 
as the impact of the pandemic abates, with a return 
to pre-COVID levels of economic activity to follow 
in 2022. Within the scope of bicentenary celebra-
tions, plans are in place to bolster the economy 
through wide-ranging infrastructure projects up 
for tender. A study by EY Peru, ProInversión, and 
the Peruvian Ministry of Foreign Affairs concerning 
the promotion of investment in local infrastruc-
ture for 2020/2021 puts Peru’s infrastructure gap 
to 2025 at USD110 billion. And in light of the ma-
terial damage suffered by the citizenry during the 
pandemic, efforts to narrow that infrastructure gap 
are squarely aimed at public benefit. The Project 
Pipeline for 2021-2022 has 22 projects entailing an 
estimated total investment of USD5.9 billion. Key 
among the many sectors it touches by investment 
are transport (three projects), water and sanitation 
(three projects), real estate (one project), education 
(five projects), and energy (six projects). Conditions 
have been primed for FDI across a raft of PPI model 
projects. It is noteworthy that the World Bank’s Do-
ing Business 2020 study ranks Peru 76th out of 190 
countries by ease of doing business and opening a 
company and sixth in Latin America. 

In September 2020, erstwhile President Martin 
Vizcarra told a virtual Plenary Meeting of the 75th 
UN General Assembly that the nation’s investment 
pipeline equated to 20% of GDP. The recovery plan 
entails subsidies, liquidity measures, and tax relief 
to sustain employment to the benefit of an esti-
mated 8.5 million households and over 700,000 
businesses, 90% being small and medium-sized 
enterprises. More recently, the Peruvian cabinet 
of ministers has issued an emergency decree with 
“extraordinary measures” to connect to 3.2 million 
people in isolated rural areas through satellite ser-
vices, Wi-Fi points, and digital centers. This initia-
tive will leverage digitalization to raise inclusivity 
levels, thereby addressing regional poverty in the 
way transportation can render the nation more 
unified.

We might conclude, therefore, that ongoing ef-
forts toward recovery from an unforeseen pandem-
ic coincide with a thoroughly planned bicentenary 
program. An initiative of state and public institu-
tions, academia, and civil society could to give rise 
to a revived economy and Peruvian narrative. ✖

IMAGINE, MAKE, 
AND CELEBRATE
THE MODERN NATION OF PERU WAS 
FORGED IN THE CRUCIBLE OF WAR TO 
SHED THE YOKE OF SPAIN. AND OVER THE 
TWO CENTURIES SINCE THE ABOLITION 
OF THE VICEROYALTY OF PERU, IT HAS 
SPUN A PROUD, YET TURBULENT HISTORY.

F O C U S 
Bicentenary of  independence
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I N T E R V I E W

Paulo Pantigoso 
C O U N T R Y  M A N A G E R  PA R T N E R ,
E Y  P E R U

How important is longevity to the building of 
business relationships in the country and distin-
guishing EY from its competitors?
EY Peru celebrates its first 60 years in Peru 
with a market position that is reflective of 
its continuous efforts to improve by pro-
viding its clients, friends, and the busi-
ness community in general with access to 
knowledge. EY Peru continuously strives to 
connect the challenges of our clients with 
the power of the solutions that we provide 
locally, as well as across the global EY net-
work. We strive to remain up to date and 
provide high-quality services with added 
value and passion to serve as if we were 
the clients ourselves. A successful entre-
preneur projects its success onto society, 
meets the demands of their stakeholders, 
grows, provides employment, becomes 
international, and pays taxes, and, there-
fore, we measure our success through the 
success of those we help. If they win, we all 
win. In the last six years, we have taken a 
different path by sharing the development 
of soft skills and humanistic training with 
our own stakeholders. Therefore, we try 
to share culture as a whole and, within it, 
historical events so that we create a better 
future by learning about the past in a fun 
and scientific way.

What does Peru bring to EY’s global portfolio?
We are proud to develop solutions in EY 
Peru that are successfully applied in sev-
eral countries across our global network, 
mainly in Latin America, but also in the US 
and Switzerland as well. Today, we share 
and receive recognition via the specialties 
in improving the operations and the re-
sults of the companies we serve, through 
various solutions in our areas of consul-
tancy, taxation, strategy, transactions, and 
integrity. If we measure the performance 
of EY Peru through a trade balance be-
tween countries with an EY presence, EY 
Peru has a net exporting presence of ser-
vices, greater than those that are imported. 
This is because of the fruitful exchange of 
solutions that we provide. We set aside a 
portion of the annual budget for innova-
tion and to attract talent that allows us to 
renew our usual curiosity for what is new, 
disruptive, interesting, efficient, and offers 
a financial return for our clients and for us, 
always with the viewpoint of respect and 
care for what is socially responsible. In 
particular, we like to support undertakings 
at the forefront of technology and digital 
transformation that contribute to industry 

or business shifts.

How is EY engaging with this issue of sustain-
ability?
We address the issue of sustainability 
through our loyal support to the sustain-
ability of our clients’ businesses. We need 
a healthy and thriving economy with suc-
cessful clients. Therefore, we share efforts 
in each economic cycle, and we directly 
help society when the need for it is evi-
dent. For example, in 2020 we donated an 
oxygen plant to a Peruvian state hospital, 
and we also donated 250 tablets to a ru-
ral public school, among others. What is 
more, our nearly 1,800 contributors active-
ly support at least 20 different sustainabil-
ity initiatives in schools, parishes, shelters, 
and so on. However, perhaps where we 
can have the greatest impact is working 
with dedication to provide a culture of sus-
tainability to our clients and friends and to 
assist clients in exceeding their goals and 
be successful in order for us to also form 
part of their success.

As a leading consultancy firm, which sectors 
are performing best in this area?
All sectors have distinguished performers, 
but the most successful ones are in min-
ing, agribusiness, banking, and energy. 
Once we push through the pandemic, ho-
tels and tourism also have great potential 
given the Peru’s rich history and culture. 
It is advisable for these companies to have 
a solid sustainability program that goes 
hand in hand with the necessary digital 
transformation. For example, during the 
pandemic, some telemedicine and de-
livery services had to upgrade their own 
sustainability regarding the quality of the 
products and services they provided. ✖

BIO 

Paulo Pantigoso is the Country Manager 
Partner of EY Peru. He joined Arthur 
Andersen in 1993 and EY in 2002. He 
has worked in the assurance practice 
auditing companies in several sectors, 
financial, insurance, telecommunications, 
mining, oil, and gas, among others until 
1999, when he moved to advisory. In 
2006, he was promoted to advisory 
services leader in Peru. Also, he led the 
risk practice in EY Colombia, Venezuela, 
Ecuador, and Peru between 2005 and 
2006. He is currently a member of the EY 
Board of Directors of Latam North and 
the sales leader of the Andean Region 
Market Segment.

A SHARE
of success
With a large global network, 
EY Peru strives to connect the 
challenges of its clients with 
the power of its solutions and 
knowledge.

“We are proud to 
develop solutions 

in EY Peru that are 
successfully applied in 

several countries across 
our global network, 

mainly in Latin America, 
but also in the US and 
Switzerland as well.”

Peru Bicentenary Special Report
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I N T E R V I E W

Guil laume Légaré 
H E A D  S O U T H  A M E R I C A ,
T O R O N T O  S T O C K  E X C H A N G E  ( T S X ) 
A N D  T S X  V E N T U R E  E X C H A N G E 
( T S X V )

What is your outlook on the future of mining 
in Peru, and how can the country maintain its 
attractiveness for companies to keep being 
successful in raising capital?
The clean energy transition will be min-
eral intensive. More than 3 billion tons 
of minerals and metals will be needed 
to develop cleaner energy technologies 
and deploy wind, solar and geothermal 
power, as well as energy storage. Our 
TSX and TSXV markets support clean 
energy mineral producers, and base 
metals and battery metals are driving 
great interest in our markets. Peru will 
have an opportunity to play a key role 
in the world’s low-carbon future. Its 
mineral potential is impressive, it is rich 
in base and precious metals, and it has 
some of the largest reserves of critical 
metals necessary for the clean energy 
revolution. In this context, if Peru is to 
seize this opportunity and deliver on 
these global needs, it is imperative that 
we see more local management teams 
positioning their companies for future 
growth. Peru has the opportunity to 
develop its entrepreneurial capacity to 
move up the value chain. Sustainable 
finance is emerging as the new stan-
dard for mining companies to maintain 
access to capital. Institutional investors 
are increasingly looking to incorporate 
environmental, social, and governance 
(ESG) into their investment analysis and 
decision-making processes. The proper 
level of disclosure around ESG issues 
and the availability of sustainability re-
ports are sought by investors. In this re-
covery phase, the best way to facilitate 
investors committing any capital in Lat-
am will be to meet the highest ESG stan-
dards achieved by well-managed com-
panies and generate sustainable results 
for all stakeholders. The management 
team is also a critical element to consid-
er for a company to go public. With con-
straints on capital, investors are look-
ing for the best possible management 
teams developing projects efficiently. 
There are many other factors to consid-
er, including the size, the mineral, the 
connectivity and the infrastructure, but 
investors are much more likely to back 
projects that have credible management 
teams with a successful track record. ✖

With over 50 companies with 130 properties 
listed, what does the Peruvian economy mean 
for TSX and TSXV?
Latin America is an important mining 
market for TSX and TSXV; it currently 
represents 25% of all mining issuers on 
our equity markets. There are currently 
410 mining companies in Latin Amer-
ica listed on TSX and TSXV, with 1,061 
mining properties. Peru is the most im-
portant market in South America for TSX 
and TSXV; there are currently 62 TSX/
TSXV mining companies in Peru, with 137 
mining properties. Mining is the engine 
of growth for Peru’s economy, and TSX 
and TSXV play an active role in helping 
to develop Peru’s mineral wealth. Toron-
to’s ecosystem understands and supports 
mining and the risks and opportunities. It 
is important to reiterate our unique two-
tiered ecosystem, where a company can 
list on our junior market TSXV and then 
graduate to the main board TSX when the 
timing is right to meet growing capital 
needs. Over 700 companies have gradu-
ated from TSXV to TSX so far, and some 
of the largest mining companies listed on 
TSX started out on TSXV. Approximate-
ly 52% of TSX mining issuers graduated 
from TSXV. This is a great opportunity for 
Peru’s junior companies to access capital 
through TSXV.

What is your assessment of the performance of 
these companies during COVID-19?
In the past few months, we have seen how 
mining jurisdictions adopted measures to 
mitigate the impact of COVID-19 on the 
sector and how they are tackling some 
of the ongoing challenges like environ-
mental permitting processes and social 
license to operate. Surprisingly, in 2020, 
there was also momentum in our mar-
kets, and we saw a clear dominance of the 
mining sector on TSX and TSXV. Globally, 
there were 57 new mining listings in 2020, 
up 63% from 2019, and 1,642 financings, 
which is a 30% increase. In terms of Lat-
am mining listings, there were 10 listings 
in 2020, a 12.5% increase compared to 
2019, and 345 Latam financings, a 105% 
increase. For Peru specifically, there were 
55 financings, a 96% increase compared 
to 2019, and USD329 million raised in 
capital, a 136% increase on 2019.

BIO 

Guillaume Légaré is Head of South 
America at the Toronto Stock Exchange 
& TSX Venture Exchange, TMX Group. 
He joined TMX Group in 2019 and is the 
Head, South America for TSX and TSXV 
based in Lima. He worked in the banking 
industry for 14 years, with nine of those 
as director, South America, and chief 
representative for the National Bank of 
Canada in Brazil. Prior to this, he spent 
over six years in international technical 
sales and business development 
strategies for technology companies 
in Europe, the Middle East, Africa, and 
Asia. He holds a bachelor of business 
administration degree from Laval 
University in Quebec, Canada, and an 
Executive MBA in Finance from IBMEC in 
Rio de Janeiro.

GROWTH
in sight
With mining becoming a key 
engine of growth for Peru’s 
economy, TSX and TSXV play an 
active role in helping to develop 
the country’s mineral wealth.
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F O C U S 
Elections

“waging an all-out war against the scourge of cor-
ruption, with a series of national reforms to trans-
form institutions that need change.” Yet, Vizcarra 
was himself outed by Congress for “permanent 
moral incapacity” over corruption allegations, and 
his replacement Manuel Merino held the interim 
presidency for a mere five days. No country merits 
such political fluctuation, and Francisco Sagasti 
(Purple party), the fourth Peruvian president in 
under five years, assumed office on November 17 
and now takes the nation up to the polls. He im-
mediately called for a “nation of equals.”

SELECTED RUNNERS
Peruvians will select their next president from a 
record 22 candidates, beating the previous high 
figure of 20 who ran in 2006. In a two-round pro-
cess, if no candidate garners at least 50% plus one 
vote in round one on April 11, the two leading can-
didates fight it out in a June runoff on a date yet 
to be set.

With an early attack staged three months pri-
or to the elections, former national goalkeeper 
George Forsyth led with 17% support according to 
a January Ipsos Peru poll. He pledges not to drop 
the ball on his anti-corruption ticket if victorious. 
The closest rival candidate on his heels, Keiko Fu-
jimori, was on 8% of the poll. Daughter of impris-
oned erstwhile President Alberto Fujimori and a 
veteran candidate, she’s hoping to make it third-
time lucky this time round. Yet, given her support 
level many Peruvians are clearly asking, lucky for 
whom? Keiko Fujimori is all but openly running 
on the time-to-free-my-father ticket. And, despite 
herself having long being under investigation, 
this previously failed candidate (2011 and 2016) 
hopes to disprove the once-bitten-twice-shy phi-
losophy this year. She will be hoping for support 
from those whose sole concern during her father’s 
tenure was his market-friendly demeanor. She has 
the highest negative ratings.

Julio Guzmán, a former secretary-general of the 
presidential cabinet, ran for president unsuccess-
fully in 2016, after which he launched the Purple 
Party. While viewed a centrist, Guzmán has bold 
pledges that include revisiting the constitution via 

PERU HAS NOW HAD MULTIPLE PRESIDENTS in 
under three years. Perhaps its small wonder that 
an Ipsos Peru poll conducted in January 2021 
indicates that 25% of Peruvians either refuse to 
endorse any of the myriad candidates or remain 
undecided. 

A NEW DEPARTURE, OR MORE OF THE SAME?
Peruvians go to the polls again on April 11, 2021, 
aware that all presidents since 1985 have been 
prosecuted after leaving office. The dilemma is 
that many vote on a best-of-the-worst basis, im-
mured to poor political pedigree, or else favor a 
would-be strong arm, with the nation’s 20-year 
civil war that claimed around 70,000 lives still 
fresh in the national memory. That is 50,000 more 
deaths than in the war of independence two cen-
turies ago, being celebrated shortly after the elec-
tions. 

In the bicentennial year, voices from state and 
civil society alike have urged for a fresh era to ex-
tricate Peru from its dark political legacy. Critics 
seeking business as usual after each election cycle 
claim that a tenable presidential position without 
the temptation and means for irregularity requires 
a legislative blitz on the current laws enabling 
abuse of power by Congress and legislators. Back 
in September, erstwhile president Martín Vizcar-
ra—who had assumed office following the resig-
nation of his predecessor Pedro Pablo Kuczynski 
over two years earlier—told the Plenary Meeting 
of the 75th UN General Assembly that Peru was 

HERE COMES
THE NEW BOSS...?
THERE’S NO SUGARCOATING THE 
FACT THAT PERU IS POLITICALLY 
BLIGHTED BY A LAMENTABLE LEGACY 
OF PRESIDENTIAL CORRUPTION 
AND IRREGULARITY THAT HAS SEEN 
FORMER INCUMBENTS INVESTIGATED, 
ARRESTED, AND IMPRISONED. CHANGE 
MUST, SURELY, BE DUE.
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referendum and economic diversification. 
Verónika Mendoza is a former congresswoman 

of the New Peru party. While many will welcome 
her “we need to get rid of the entire traditional 
political class” rhetoric, her leftist leanings could 
alienate voters preeminently sensitive to the 
bloody cost of the civil war. She also pledges re-
forms in tax, healthcare, and the environment and 
a “second agrarian reform.” 

Squarely on the anti-corruption ticket is 
straight-talking congressman and former interior 
minister Daniel Urresti of the Obama-sounding 
We Can Peru party. “As long as criminals are on 
the street, you will continue to see me,” this son of 
Lima has claimed. 

SOUR TASTE OF ODEBRECHT
The integrity of Peru’s political system took a 
beating in 2016 as the world witnessed the mas-
sive scandal surrounding Brazilian construction 
company Odebrecht, which confessed to funnel-
ing money to Peru’s 2011 presidential elections. 
The web of bribery charges spanned Kuczynski 
and Keiko Fujimori, among a vast number of oth-
er lawmakers. The refusal of multiple tarnished 
figures to step away from power is damning. 
And yet this year’s elections will show whether 
people have merely voted for the perceived least 
worst or whether the bicentennial year can catch 
a glimmer of true political blue sky through the  
murk. ✖
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Justice, the seat of the Supreme 
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I N T E R V I E W

Francis  Stenning 
C E O ,
L I M A  S T O C K  E X C H A N G E  ( B V L )

market that gives us capacity to access more mid-sized 
and small companies and small investors.

What strategies do you have in place aside from digita-
lization to overcome the obstacles of transparency and 
informality?
We seek to become an instrument of change, and part 
of the philosophy of the exchange is to properly reg-
ulate this market. We try to motivate companies to 
access this market and become more open and trans-
parent. Allowing instruments that clearly reduce their 
cost is the best incentive toward greater transparency. 
By facilitating such instruments, companies see the 
direct benefit of becoming more formal and incorpo-
rating greater transparency into their operations in 
order to access these facilities. Such tangible elements 
will convince them it is worthwhile to become more 
transparent.

What are your priorities for 2021 and how optimistic are 
you about the overall macroeconomic outlook for Peru?
No matter how many issues are put on the table for us, 
I remain optimistic. We will bounce back faster than 
many believe. We have had our political issues, but 
they have all been solved within our legal framework. 
We have those issues at the macro level but there are 
opportunities in the country in mining and the fishing 
and agriculture industry. As an exchange, we look for-
ward to being able to address these opportunities and 
growth with a larger market. We are considering mar-
ket integration with Colombia and Chile as a way to of-
fer the economy a larger potential for capital markets 
to expand and provide funding. We are working on 
digitalization in order to address a different segment of 
SMEs that grow as the large companies and large con-
glomerates grow with the growth of the economy. We 
are responsible and have a role to provide an alterna-
tive source for that purpose and contribute to lowering 
the costs of funding to all businesses and work more 
on trying to address the transparency issues. ✖

How would you assess the impact of COVID-19 on the 
capital markets in Peru and BVL’s operations?
I have mixed feelings because on the one hand, we are 
affected by the economy’s performance, and the per-
formance of the economy was critical this year. We had 
a two-digit contraction of GDP and that definitely has 
an impact on all our re-insurers and the perspectives 
of most of our stocks, trade, ratings, and debt. Hence, 
the impact has been severe on that side, though the 
other side is the need for additional capital and the 
need for digitalization, which we have been working 
on to facilitate access to the mid and small-sized com-
panies that have reacted to these circumstances in a 
favorable way. Therefore, we have been hit, though 
this has opened up an opportunity for other lines of 
business and other facilities that we were working on 
to move faster. Regulators have moved faster to digi-
talize the market, facilitating many different process-
es, reducing costs and risks, and facilitating work from 
home. I like to look at it as a glass half full in terms of 
learning from the process to bring new ideas and be 
prepared for circumstances like this in the future. We 
are bouncing back.

What role do you see BVL playing as a driver of this eco-
nomic diversification?
BVL, like many other exchanges in the industry, has 
been integrating vertically with pre- and post-trade 
facilities to provide the possibility of facilitating these 
two aspects. This gave us the opportunity to enter all 
digital platforms. We have a regulated securities de-
pository that is broadening its coverage of possibilities. 
We are not just focused on traditional securities but 
also getting into factoring on one side and are looking 
at digitalizing drafts and notes. This will allow not just 
financial institutions but also any institution to move 
around the financial world with digitalized instru-
ments that have the operational risks reduced given 
the level of regulation that holds our platform. This al-
lows us to get out of the traditional market and into a 
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NEW AVENUES of growth
To inspire greater confidence, BVL is 
motivating companies to become more 
open and transparent and be properly 
regulated.
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A FEW NOTES ON THE
FISCAL SITUATION IN PERU

Humberto Astete, Tax Partner – EY Peru, outlines the amendments to the tax laws in Peru in 2020 in 
light of the difficult economic situation and falling tax revenues.

line interaction with the tax revenue agen-
cy. There is no turning back in this area.

By the end of 2020 (typically in Peru, 
relevant legislative changes on taxes take 
place in the month of December), it was 
expected that the government would pass 
some tax amendments aligned with the 
situation that businesses face in Peru and 
in the world due to the pandemic. In order 
to achieve that, it was needed to certainly 
reach a delicate balance between protect-
ing tax revenues and providing options for 
taxpayers to overcome the difficult eco-
nomic situation.

Unfortunately, that has not happened. 
The adjustments to tax laws have been lim-
ited. At least, there have not been relevant 
amendments that were for every economic 
sector. Some specific rules were approved 
to support the tourism sector, for instance, 
through a special tax regime to postpone 
and fraction tax payments, and a special 
deduction for tourism workers. The ag-
riculture industry faced some relevant 
changes to its fiscal regime, but it was not 
a measure that supported or promoted the 
sector, but it was passed because the previ-
ous tax regime, which had certain labor and 

LIKE IN MANY AREAS, 2020 has also been a 
challenging year in terms of tax collection 
policies. The pandemic spread into Peru in 
March, and was followed by a strict lock-
down that brought an important part of the 
economic activity to a halt for months. This 
event wreaked havoc, creating a situation 
that would have been inconceivable in the 
past.

Taxes were no exception. Government 
tax collections are estimated to have fall-
en by slightly more than 17% compared to 
2019. The decrease is directly related to the 
negative economic growth that the country 
recorded during the fiscal year. Due to the 
grim economic outlook, the government 
passed some legislative measures to miti-
gate the impact of the pandemic on busi-
nesses and on individuals.

Some of the measures were: i) a three-
month moratorium for lower income tax-
payers on the submission of tax returns and 
on monthly tax payments; ii) a reduction 
on default interests in tax payments; iii) a 
no-sanction period on tax offenses com-
mitted during the first months of the state 
of emergency; iv) the possibility to suspend 
advance payments on monthly income 

taxes for certain months and under certain 
circumstances; v) new regimes on acceler-
ated depreciation for fixed assets; and vi) 
the possibility of compensating the tax loss 
incurred in 2020 for a five-year period, in-
stead of four; among others.

Certainly, the private sector expected 
higher profits and more tax payment op-
tions in addition to those already men-
tioned. The government could not take 
more aggressive steps on that direction 
due to the sharp drop in collections since 
the month of April and the pressing need to 
have tax revenues to attend the situation. 
Additionally, the three-month mandatory 
lockdown, in effect between mid-March 
and June, impacted the operations of the 
revenue service agency and the generation 
of higher tax revenues.

The Peruvian Treasury could not imple-
ment its oversight functions during that pe-
riod. But it came back strong. Digital tax au-
dits had already started to gain ground over 
face-to-face audits, but the pandemic ac-
celerated the implementation of electronic 
processes and the use of online platforms. 
That’s another of the big changes that the 
situation has brought, an increasingly on-

The content of this article is intended to 
provide a general guide to the subject matter. 
Specialist advice should be sought about 
your specific circumstances. 
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fiscal benefits, was repealed.
By the close of 2020, it was also expected 

regulation to delay the effective date of a 
new rule on the tax deduction of financial 
spending (interests). That rule, in effect 
since 2021, establishes that interests on 
financing are only tax deductible for busi-
nesses to a maximum of 30% of the com-
pany’s EBITDA as of December 31 of the 
corresponding previous fiscal year. The 
interests that were non-deductible for sur-
passing the aforementioned threshold, can 
be deductible for the next four years. But al-
ways depending on the 30% of EBITDA lim-
it as of December 31 of the prior fiscal year.

As expected, many businesses will report 
lower 2020 EBITDA than originally project-
ed, while also record negative EBITDA by 
the close of 2020 because of the impact of 
the pandemic. As a result, businesses will 
generate non-deductible interests in their 
income tax report corresponding to the 
year 2021. And the economic recovery will 
not be immediate, so its impact will be also 
present in 2022 and the following years.

In my view, the situation required to 
postpone the effective date of the 30% 
EBITDA rule. Unfortunately, that has not 

been the case, and since January 1, 2021 
interests on business loans face the afore-
mentioned limit.

Other news by the end of the year has 
been the mandatory instruction imposed 
on banks and financial institutions to re-
port the Treasury every month on every ac-
count that has a balance, average balance, 
accrued balance, or yielding more than 
PEN 10,000 (almost USD 2,800), having to 
submit the data on the account holders. 
Without a doubt, this creates a powerful 
tool for the Treasury to access financial 
information on individuals and has gener-
ated concern on the appropriate use and 
confidentiality on which the information 
will be managed.

Another important news by the end of 
the year on tax matters was the ratification 
by the Peruvian government of a double 
taxation agreement with Japan. This agree-
ment follows the OECD model and, with 
that one, Peru already has eight double 
taxation agreements. The others are with 
Chile, Canada, Brazil, South Korea, Portu-
gal, Mexico, and Sweden. The agreement 
with Japan comes into force on January 1, 
2022. ✖
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